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Growing reliance on 
variable renewables → 
need for demand-side 

flexibility (DSF)

Dominant EU approach 
→  “price signal 

paradigm” (dynamic 
electricity tariffs)

Requires active 
consumer participation

(awareness, 
engagement, behavior 

change)

Context



How well-informed is the Austrian public about dynamic 
electricity tariffs (DETs)?

• Only 12.6% of respondents feel well informed 
about DETs

• Awareness is higher among men, higher-
educated individuals, PV owners, 
homeowners, and those with greater climate 
knowledge

• Awareness is lower among retirees, 
unemployed individuals, and residents of 
Styria, Tyrol, and Burgenland

• Right-leaning individuals are less likely to be 
informed



How willing is the Austrian public to adopt DETs?

• Support: linked to awareness, tech-oriented 
energy savers, apartment living

• Opposition: detached/semi-detached homes, 
cost-aware individuals, also linked to 
awareness



Stance and Awareness



Flexibility Willingness



Conclusions

Awareness campaigns risk backfiring: greater information tends to 
polarize opinion rather than build support for DETs.

Dynamic pricing is seen as risky: many households doubt the 
promised economic savings or climate benefits, and instead focus 
on exposure to volatility.

Flexibility seems more welcome than tariffs: while support for DETs 
is low (14%), willingness to shift (71%) or allow control (50%) is 
high—pointing to the need for alternative instruments to unlock 
flexibility.



Future Directions
• Shifting responsibility onto other 

actors

• Broadening our policy toolkit and 
relying more on regulatory 
instruments

• Exploring mandatory automatic 
control

• Studying public and social 
acceptance



Questions?
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